
ISLAMIC TOURISM is in Europe a “new concept” in both tourism theory and practice. European hotels 
not to meet again the dietary and religious needs of Muslim travelers: no separate swimming pools for men 
and women in hotels and resorts, no daily itineraries with built-in break times for the five daily calls to prayer, 
no halal menu, etc. Since 2016, the number of Muslim travelers has grown nearly 30 percent, and a joint 
study by Mastercard and Crescent Rating, a research group that tracks halal-friendly travel, projects that over 
the next decade that sector’s contribution to the global economy will jump to $300 billion from $180 billion.  
 
OLYMPUS HoReCa Network launches a new project for halal friendly incoming in Europe titled “MAKE YOURSELF AT 
HOME” focused to the Muslim travelers looking for added value to their trips with special products and services, developed and 
designed in accordance with the Islamic principles, to cater the needs and demands. After the Sars-Cov-2 pandemic, the 
Islamic tourism could play a vital role in revitalising the economic development and growth and hence, spread the prosperity 
across the European countries. OLYMPUS HoReCa Network will plan an online platform for smartphone offering tips, 
assistance, translation services, recommendations and curated itineraries for Muslim travellers in Europe. OLYMPUS HoReCa 
Network organises special business travels, institutional missions, family holidays, cultural  itineraries partnered with the 
cooperation of local Muslims communities for a general sense of “Muslim Ummah” (Islamic solidarity). OLYMPUS HoReCa 
Network is twinned with the Chamber for Cooperation and Incentive to Partnership and Club VIP MED extended in the 
Mediterranean, African, Maghrebian and Arabian countries. OLYMPUS HoReCa Network is charged to serve the needs of 
Muslim travellers and guarantees the best hospitality services, facilities for halal friendliness and ensure tours and packages 
specifically for Muslim travellers. The hotels and restaurants and assistants are carefully selected just to ensure a high degree 
of knowledge and understanding of Muslim travellers’ need and requirements and provide the utmost in personalised services. 
   Wherever the destination, OLYMPUS HoReCa Network organises Muslim friendly itineraries and special services:  
• Professional interpreter services and multi-lingual staff; 
   • VIP welcome with limousine services; 
      • Customised sightseeing tours for Muslim travellers: culture, art, architecture; 
         • Personalised care and attention that respects Muslim traditions, dedicated call support 24H; 
           • Organisation of educational shopping sessions in flagship stores of leading consumer brands; 
              • ‘Hands on’ shopping experiences where clients can create unique souvenirs and gifts themselves; 
                • ‘Shop Till You Drop’ - half and full day stopping sprees including outlet shopping, boutique and high street shopping. 

MUSLIMS MAKE UP ONE OF THE 
FASTEST-GROWING SEGMENTS OF THE 
TOURISM INDUSTRY  
 

PROJECT:  
MAKE YOURSELF AT HOME ! 

olympushorecanetwork@gmail.com 


